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NOTE:  Future projections through 2015 show TV with a steady share of ad spending, while online will grow at the expense of print media. 

Source: eMarketer, March 2011.  Time spent figures based on per day, U.S. Adults. 
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Comcast Spotlight 

provides access to the 

media where consumers 

are spending over 

2/3 of their time

Under-Tapped 

Online Audience

*See last page for the Comcast Spotlight disclosures regarding information found on this page.



ÅTop 12 website in the U.S.

ÅTop 15 video streaming site in the U.S.

Å#1 ISP in Central IL*

Å65%of Comcast high speed HHôs keep 

Comcast as their default home page. This 

makes XFINITY.com the first they see before 

they do anything else on the Internet

ÅComing back for more

ÅGreat content

ÅEmail

ÅVoice Mail

ÅAlerts

ÅFuture ïSet Home DVRs and more

Å88%of Comcastôs high-speed subscribers 

are also Comcast cable subscribers

ÅOur high-speed internet subscribers are 

younger and more female, with high-

household incomes. They own homes and 

cars, have kids and are college educated.
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Source: Omniture and Internal Report.  *ComScore.  November 2009. Local Market:  Champaign, Springfield and Decatur, IL.

*See last page for the Comcast Spotlight disclosures regarding information found on this page.

-Local Impressions

XFINITY.com is the portal for more than 245,000 

High Speed Internet subscribers in Central Illinois. 

XFINITY.com Online Solution
(Previously Comcast.net)


